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Savor a Sensory Smorgasbord
Workshop participants say
they know they are in a diverse
and inclusive scene when their
senses are overcome with rich
smells, foreign languages, inter-
esting music, and people who
look different from each other. It is like a kaleidoscope
of different experiences and creates a richand am-
boyant atmosphere. Among the ideas ying around
this session was a suggestion that public schools offer
an international menu day.

Get Frickin Jazzed

An inclusive atmosphere creates a kind of safety net
where people feel cozy enough to truly open them-
selves up. Again and again the concept of feeling free
was mentioned as a de nition of this type of place:
free to express yourself and be yourself, where all ideas
are equal and the people around you are tolerant. This
dynamic leads to a place where ideas and inspiration
are more important than any particular individual. It
was compared to the way people feel when they sing
karaoke. The trick isto nd ways to create that in
other parts of peoples lives.

Encourage Positivity

Encouragement seemed to be a big part of an inclusive
scene. The focus should be on recognizing differences
and working towards commonality. Simple cues like
body language, smiles, and pats on the back do a lot
to help people feel accepted by one another and gives
them a sense of truly belonging to a community.

Funk the Quilt

More than just being accepting though, an inclusive
scene pushes cultural kinetics and forces the transfer
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of energy between diverse groups. Multicultural events
that incorporate otherwise disparate groups of people
can do a lot to create links between different parts of
the community: be it age, ethnicity or socioeconomic
differences. One bold idea even recommended having
the mayors of each Triangle city switch places with
each other for a week.

Create the Open Road

To feel integrated, communities need to be shared
physically. The very best way of tearing down the
barriers of physical separation is to connect people
with mass transit. Ideally, these lead people to public
spaces where they can listen to live music, see sports
teams, and visit art events in addition to connecting to
everyday destinations like schools and coffee shops.
Weave the Common Thread

A community comes together where families come
together. Common to both of these groups com-
munities and families is the notion of unconditional
loyalty to each other. And building consensus is a
common technique for making decisions. Working
together on simple projects whether its a family
building a tree house or a community connecting
downtown artists with suburban patrons can unify
groups of people and create bonds of mutual respect.
Fill the Sponge

At the root of an inclusive scene is the quest for
knowledge. Paying attention to different types of
people helps individuals 1l the sponge of their
minds and gain perspective on their own lives. People
have to be willing to know that they are heard as much
as they are willing to hear others. If people can do this,
they will shift the ground of the current paradigm,
and create increasing con dence in themselves as
individuals and as a community.
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““...creativity is abstract. It doesn’t follow a script, and you can’t
turn it on and off like a switch. On the other hand, though, it’s more
likely to be switched on in an environment where it’s invited, and

is welcomed and engaged once it arrives.”

Bob Geary, Staff Writer
(Independent, September 6, 2006)

indySPARK

Barn-raise ldeas Into Actions
Empowering individuals to
encourage entrepreneurial
spirit was a hot topic in the
IndySpark workshop. Talk
veered to the highly effective
barn-raising efforts common
in Amish communities. Workshop participants
grew wishful thinking about using a similar ap-
proach to gather together local entrepreneurs to
help new businesses get off the ground. Another
sentiment centered around the need for better
connection between the burgeoning local nancial
institutions and the practical needs of local small
businesses a connection with the potential to
ultimately add much to the areas economic health.

Welcome a Mondial Market

A healthy independent business climate, partici-
pants said, is one of different sensory in uences, di-
verse religions, and multi-lingual communication.
Diversity like this opens the door for many differ-
ent types of restaurants, stores, and professional
services and allows entrepreneurs to expand the
range of avors available to local consumers. One
group welcomed the idea of a focused bazaar that
would be a destination point for Triangle residents
to get an international  x.

Capture Vibe and Spirit

Many people felt that the backdrop of a thriving
scene for independent business is one where people
are out and about  from nightlife to festivals to
readings by authors because, they surmised, its
the gatherings of people that lead to an environ-
ment rich with vitality. For instance, people should
have more opportunities for front porch partici-
pation like at Weaver Street Market, the friendly
mixing of customers and staff at Irregardless, or

book readings at Quail Ridge. This type of thing
tends to happen in places that mirror spirited
interaction with visual texture, interesting shop
windows, and the sound of laughter.

Fuel Third Places

It was expressed that unlike work places and
homes, it s the coffee shops, thrift stores, galleries,
and restaurants where we mingle that tie our com-
munities together. An exciting cultural vibe is the
natural offshoot of giving third places room to take
root and grow. These places can then inspire deeper
pursuits like community involvement, volunteer-
ism, and, ultimately, economic stability.

Go E-mopolitan

A vital business community is one where people in-
tegrate their passions with their businesses. Home
grown businesses are infectious  from farmer s
markets to local brew pubs to university projects.
While people like to celebrate big successes, root-
ing for the underdog is more likely to captivate a
community. Businesses don t have to be big to be
cool, just committed to a vision. Its on that basis of
integrity that communities can decide which busi-
nesses deserve the most support.

Sprout It

The physical environment is one key to the
Triangle s vitality. Bike lanes, parks, greenways,
beautiful landscapes, rickshaws, and mounted
police all contribute to the feeling of a pedestrian
space where what you need is on the street. The
logic to preserve the natural environment also
extends to protecting the built environment. His-
torical re-use spurs independent business in many
ways: from creative use of old spaces, to innovative
architecture, to new cultural centers like American
Tobacco in Durham and Seaboard in Raleigh. It
also de nes the authentic icons of our independent
business climate.
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