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A  lot has been said about what a wonderful place the Triangle 
 is to live. National magazines like Fortune and Money 
 have touted impressive statistics about the region�s diverse 

talent per capita. Plenty of evidence backs up these claims with 
far-reaching creative accomplishments that range from great music 
and art to incredible advances in technology. Couple that with the 
Triangle�s diversity of people, density of education, great jobs and 
the many independent businesses that thrive here, and it�s easy to 
see how outsiders conclude that this is one of the best places to live.
Ironically, many locals are surprised by these claims. 
This paradox became the backdrop for an experiment called 
Spark Con. On September 14, 2006 a collective from the local 
creative culture set out to � gure out what it would take for the 
Triangle to become the �creative hub of the South.� 
The basic philosophy was in� uenced by sociologist Richard 
Florida�s premise that a creative place is not just about arts. In 
his book The Rise of the Creative Class, Florida talks about the 
restaurants that feed the street life and give the artists � exible jobs, 
which in� uences the food, art, and technology. Introduce technical 
workers who crave inspiration to make their breakthroughs, and a 
vibrant scene, a �creative ecosystem� with many complex relation-
ships, is born. 
In that vein, Spark Con instigators saw the Triangle as a �soup� with 

lots of great ingredients that no one had ever stirred together. The 
goal was to be the spoon and see what would happen if people rep-
resenting the Triangle�s creative ecosystem got together to explore 
how to improve the creative climate for everyone. 
Initiated by Designbox, a Raleigh-based collective of creative 
professionals, Spark Con quickly gathered enough volunteers 
to dwarf the original crew. By the end, 36 people from a broad 
spectrum of the community created the multi-faceted, three-day 
event.  With a small budget and not much time, but with mo-
mentum built on the growing community interest, Spark Con �06 
evolved past all expectations. 
Spark Con focused on four key areas: arts, technology, inclusivity 
and independent business. With speakers and workshops designed 
to extract all the best ideas, this work was balanced with plenty 
of opportunities to play: � lms in the park, a fashion show, music 
showcases, an impressive �image slam� of artwork on the big screen 
and many more efforts. 
Some things worked, some came close. The delight was in all the 
new ideas created. Enough of a success to create a sequel this 
September 20 � 23. See you there!
For more information go to www.sparkcon.com.

IGNITE THE CREATIVE 
HUB OF THE SOUTH
Put lots of creative people together in one room, give them a 
common mission, and the ideas � y fast and furiously. All told, 
four workshops � lled 60 big pages of � ipchart paper. But in the 
end, some core ideas and common themes emerged as essential 
for the Triangle to earn the distinction �creative hub 
of the South.� 
 1. Foster a vibrant urban core featuring a diverse mix 
  of interests, ethnicity, and ages
 2. Increase access to green spaces that allows people 
  to enjoy the environment
 3. Develop safer pedestrian and bicycle activity 
  to encourage people to explore
 4. Create dynamic public spaces where anything 
  from the arts to technology can intermingle
 5. Support collectives as incubators of creativity 
 6. Develop an information hub to publicly promote all 
  creative activities from new patents to gallery shows
 7. Encourage programs to foster local talent of all types�
  from small shops and restaurants to artists and inventors
 8. Regularly exhibit and celebrate home grown talent 
  of all kinds
 9. Improve public transit infrastructure to bring people 
  to public squares, urban cores, and green spaces
 10. Promote tolerance and gain insight from our 
  many different backgrounds

What Inspires 
a Creative 
Community?

“Creativity can be a new idea.  It can be an old idea with new context.  
It can be a couple of ideas in a different synergy to what people 

thought before. I can tell you that it not only takes passion, it also takes 
perseverance to get things done.  You can have a great idea, but unless you 
are willing to pursue it and make it happen, it often doesn’t happen.”

Mayor Charles Meeker, 
introducing Spark Con keynote speaker, Ping Fu
September 14, 2006

Spark Sponsors 2006

36  organizers from Designbox, Artspace, Exploris, the Music Monitor Network 
  and lots of community volunteers

  20  event sponsors 

4  key creative focus areas: the Arts, Independent Business, Inclusivity, 
  and Technology

1  keynote address by Ping Fu, CEO of Geomagic and Inc�s �Entrepreneur of the Year�

13  inspiring speakers featuring an impressive line-up of some of the Triangle�s 
  most creative minds including Linda Belans, Marshall Brain, Reid Conrad, 
  Linda Dallas, Dilsey Davis, Arthur Gordon, Greg Hatem, Jim Lee, 
  John McLaughlin, John Parker, Steve Popson, Iris Ramirez Reese, Bill Thelen

200  participants in 4 workshops exploring how to make the Triangle the 
  creative hub of the South

15  original Spark Con posters featuring the work of local artists on display 
  all over town

7  local � lms and I  world premier of Sean Lennon�s �Friendly Fire� 

11  music acts Lincoln Center including World Party and Little Brother 

100  original fashions in FashionSpark, a fashion show featuring the work 
  of 14 local designers and 80 models

92  local artists featured in ImageSlam at Moore Square Park

60  venues opening their doors for tours, activities, and services

3000 participants enjoying 3 days of nonstop activity

SPARK CON By the Numbers
Did Spark Con reach it’s goal of “igniting the Triangle as 
the creative hub of the South?”  The numbers tell the story… 

 “…creativity as a combination 
of talent and community.”
Ping Fu, CEO, Geomagic, Inc., 
Spark Con Keynote Speaker, September 14, 2006

“For me, the crystallized essence of Spark Con was the conversation overheard between two 
fashionably dressed ladies (who were watching FashionSpark, a fashion show in Raleigh’s 
Moore Square). The first lady said, with a quizzical look and a sense of bewilderment, ‘Is all 
this stuff from around here?’ The second replied, ‘Yup.’ 
In my view, that was the key in so many ways. There is so much to fashion, film, technology, 
art, creativity and other great stuff in the Triangle, but it seems to be a closely held secret. 
Spark Con started the job of letting the Triangle in on its secret but it just needs venues and 
opportunities like Spark Con to shine and congregate.” 

Peter Aufrichtig, Patent Attorney 
and Designbox Member

Moving Forward From 2006

Gold Sponsor

Producing Sponsors
A.H. Peele
Barefoot Press
Eight Gates Music
Lulu
Urban Design Center, City of 
Raleigh
Vintage21

Media Sponsors
The Arts Center
Arts Ramble
CenterFest Arts Festival
Downtown Raleigh Alliance
Georges Rousse Project
Raleigh Chronicle
Raleigh Hatchet 

Promotional Sponsors
Adstracts
American Film and Print Services
Cherry Huffman Archtects, PA
DISTILL
Lucy Daniels
Paul Mosca & Jennifer Fusco
Shorts Printing

Tannis Root
Thomas Crowder
William Webb�Webb & Webb

Silver Sponsor

Come Spark the Spark for 2007!
Join the Spark Con Community, New and Old, for a 

Potluck Supper
June 19, 2007 � 323 W. Martin Street

(In the parking lot behind Designbox�s new space between 
Humble Pie, Mosquito�s, and Serentec)

7:30 Potluck dinner � 8:45 Slide Show of Spark Con
Bring a dish to share � Cash bar offered by Humble Pie

RSVP: gsmith@sparkcon.com

Join Us for SPARK CON 2007
September 20 – 23

Add Your Spark to Spark Con!
Calls for artists � Calls for fashion designers � Calls for speakers � Calls for volunteers and more

Find out how to get involved at 
www.SparkCon.com

Sam Adams 
Jen Arthur
Peter Aufrichtig
Ann Marie Baum
Ty Beddingfeld
Linda Belans
Marshall Brain
Suzy Buck
Angie Carter
Louis Cherry
Ashley Christensen
Carrie Colliton
Reid Conrad
Daniel Coop
Larry Cooper
Marie Cordella
Phoebe Cornell
Meagan Coward
Sharon Crawford
Steve Crell
Thomas Crower
Bart Cusick
Linda Dallas
Rene Davenport 
Dilsey Davis
Bruce Deboer
Natasha Desai
Maura Dillon
Miranda Downer
Duck and Dumpling Staff
Justin Elder
Erin Fish
Peter Farquhar
Paul Friedrich
Ping Fu
Bob Geary
Annelies Gentile
Raymond Goodman

Cheryl Gottschall
Willie Green-Aldridge
Angelica Garcia
Dianna Gazzia
Arthur Gordon
Michael Grant
Bill Gregory 
Doug Grissom
Kathy Hart
Pam Hartley
Greg Hatem
Britt Hayes
Dean Hering
Andy Heyman
Claire Hester
Brian Hoffman
Humble Pie Staff
David Jones
Michelle Jones
Chloe Katz
Aly Khalifa
Beth Khalifa
Ben Kittner
Dean Klemushin
George Kroustalis 
Roger Krupa
Michael Kurtz
Katrina Lamberto
Jim Lee
Mary Lindsley
Longview Center Staff
Neal MacDonald
Alex Mengel
Chris McGee
Gretchen McLaren
John McLaughlin
The Hon. Charles Meeker
Janet Mobley

Robert Mooney
Kelly Myers
Azim Naja� e
Lia Newman
Devon Orgeron
Marcia Orgeron
Isaac Panzarella
John Parker
Marta Pirzadeh
Steve Popson
Sarah Powers
Raleigh Times Staff
Iris Ramirez Reese
Carla Rea
Diane Reeves
Bryan Regan
Jill Rossi
Lynn Ruck
Kurt Schlatzer
Chico Scott
Becky Shankle
Gab Smith
Gordon Smith
Eric Sowers
April Stroth
Francesca Talenti
Bill Thelen
Lee Tripi
Greg Turmel
Carol Vargo
Lynnea Villanova
Keith Ward
Deborah Westmoreland
Reagan Wise
Dave Zahn
Inaki Zubizarreta

And Speaking of Volunteers�

Spark Con 2007 won�t happen without every-
one pulling together again. To � nd out what 
you can do to help �ignite the creative hub of 
the South� contact Gab Smith for information 
and signup at gsmith@sparkcon.com.

Thank You, Spark Con Volunteers!
Spark Con’s inaugural year 
would not have happened 
without the endless energy 
and tireless support of a 
community of volunteers 
that included (with apologies 
to anyone we have missed!):
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Silver Sponsor
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